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Introduction
Certain organizations have created exemplary business fortunes that serve global purposes. Through subsidiary settings, organizations such as KPMG International have transcended their roles to global limits. Presently, KPMG stands among the global top 500 fortune companies. This paper illustrates the profile of KPMG since its inception. KPMG is a multinational consultant corporation that works with global entities and governments in auditing and related-business advisory services. It is a corporation that started in 1987 while situated at Amstelveen, Netherlands as its central headquarters location. The corporation was an idea of Marwick Mitchell & Klynveld Main Goerdeler with additional proprietors. The current subsidiaries of the corporation are in over 100 global countries. KPMG takes a keen interest in various industries. In the industries such as energy, insurance, asset management and banking and capital markets, the corporation is guided by its mission and vision statements together with principles such as integrity and excellence. In addition, the paper paints the illustration of trends that take place in the insurance industry. It also discusses the views of insurance experts in relation digitalization. Technology is inherently the backbone of success in all modern businesses.
Industry and Fields that Interest KPMG
KPMG, being a consultant company, has helped in changing approaches that initially were used in asset management and banking. O’Leary (2016) states that the corporation has been on the forefront in developing technology-based mechanisms that elevate struggling businesses from debt burden, crisis management and recovering assets. By developing an advanced research portfolio on new finance management, KPMG has helped investors in the collaborating firms to make better decisions in regard to wealth creation, financial literacy and risk management, as discussed by Paez-Logreira, Zamora-Musa & Velez-Zapata (2016). Because the company has an impeccable auditing portfolio, it has audited additional financial corporations and government agencies making it one of the most critical investment informers. The same business decisions taken by KPMG have been driven by values and ethical considerations making the company reputable to the standards stipulated by the American Institute of Certified Public Accountants, AICPA.
KPMG has also taken a significant interest in the energy sector. This is the sector that most manufacturing industries rely on to manage market volatility (Sethi, Rovenpor & Demir, 2017). Energy price evaluation, fluctuation, and the unpredictable nature of the stock market have informed corporations on the need to work with KPMG. KPMG, in response, develops how companies can adjust their businesses, fulfill varying customer needs, and conduct exploitation and exploration of new entrepreneurial opportunities. Critics, through the studies conducted by Stancheva-Todorova (2019), indicate that the energy industry is a sector that varies its asset finance, stakeholder value creation as well as liabilities. In order to adequately maintain and manage the differences, organizations have had to consult the management services from KPMG.
Trends in Insurance Profession
The profession I plan to enter is insurance. Insurance is faced with a one-size-fits-all product subscription. For instance, the premiums that are usually collected by the insurers are prosaically cost-driven. The value for each insurance service is pegged on the amount in dollars that can be exchanged (KPMG, 2017). I am of the opinion that personal insurance policies should be made flexible enough to meet all the needs of the industry consumers. Instead of involving several companies in providing insurance services to a single individual, technology as witnessed in the operation of KPMG through the research discussed by Sethi, Rovenpor & Demir (2017) can simplify insurance tasks. In addition, the insurance sector is on its way to implement the use of artificial intelligence and application programming interfaces which will modify the actuarial services offered in the field of insurance.
Managing risks associated with liability costs are currently being interpreted through advanced analytics for business efficiency. The insurance industry has always had to fund insurers-caused liabilities.  According to KPMG (2017), technology systems such as mobile-enabled InsurTech have been applied in many European countries in a manner that always informed the insurance agency and the service consumer on product irregularities. Over the years, it has always been impossible to predict in real-time cases of insurance liabilities or burdens. But for the recent changes due to technological advancement through the internet of things, insurance agencies are able to get accurate data and liability exposure on the consumers’ side as illustrated by Sethi, Rovenpor & Demir (2017).
KPMG has worked in knowledge acquisition that it informs insurance agencies which consumer needs are dire and require investment. As brought out by Paez-Logreira, Zamora-Musa & Velez-Zapata (2016), preparedness for calamities that compare in magnitude with the present global Covid-19 pandemic is beyond what most insurance policies can cover. As a matter of fact, this is the reason why KPMG looks at wealth management from the intrinsic approach of a great global requirement that insurance agencies could uphold and compete for. Automation and flexibility backed by technology is the key that determines achievable extents in my professional insurance career.
Quotes from the Insurance Industry Experts Interviewed
Insurance being the field I plan to professionally enter, it has growing trends that require elaborate response from actual practitioner and a guiding insurance course professor. Borrowing from the outlined growing trends in the insurance industry, interview discussions with the insurances practitioners and guiding insurance professionals detailed the impacts of social media on the profession.
When I interacted with the lead insurance manager at KPMG through the email interview, it became ostensible that the trends in the insurance industry are practical as the industry is transforming due to technological developments. Although the interview was centered on the open-ended question and answer format, a particular case response stood out. I had asked the insurance manager if the use of social media affected the company and the profession. The basic answer should have been “Yes or No” as that was the framework of the interview questions. The manager responded elaborately that “social media indeed affects the way we operate as an industry and more so as a company. Digitalization, in general, has positively impacted the way we reach program our services but has especially made it a little strenuous to get new customers. Acknowledging that insurance policies are available across corporations has made prequalification of customers to rely heavily fellow customers’ social media opinions and recommendations. In summary, social media has made it easier for customers to know which insurance firms are better at offering what types of premiums. Therefore, it remains very competitive to acquire new clients.” This response is illustrative of the factors such as business branding on social media and competitiveness in premium service sales. Technology, therefore, is the key factor that levels the field of professionalism in insurance.
On another oral interview with the professor on role of social media in market competition and service delivery for insurance companies, the answer was constructively informing on the trends of insurance. The interview with my professor was based on what impacts the social media had on insurance. He answered as quoted “Social media is the new age of market advancement and customer acquisition. More than often, people of all ages spend considerable hours online connecting and searching for best-recommended business firms, including insurance. For convenience purposes, an insurance company must strategically align itself online so that it retains its customer, envisage their type of insurance needs and reflect on the ways to improve such needs and acquire even new customers. This means that social media shall propel the growth of insurance firms upon strategy. When insurance companies conduct cross-industry evaluations, they should take advantage of what the other insurance companies are lacking. This will serve as the cutting edge for success or failure for the companies that use social media and those that do not.”
From the professor’s response to the insurance trends in relation to social media, it is significant taking note on marketing strategies and the need to change with technological developments. Veselovská & Jančíková (2018) and Cappiello (2018) defend that insurance trends at the height of technology changes aim to equip individual practitioners with the most effective and analytical procedures that can bolster insurance organizations to compete for progressive market alternatives and profitability. As a budding actuarial professional, understanding the insurance needs, trends with challenging factors prepare me to create innovative methodologies that, instead of slowing down the business operations, shall also improve the adequacy of insurance services.
Conclusion
Organizations that cannot achieve internal efficiency in filing financial reports or managing the implementation of critical decisions should refer the services of well-advanced organizations like KPMG. Auditing a company’s asset management in the banking, insurance and energy industry requires automation of services through technology-aided systems. Artificial intelligence and management of information systems are current technologies that serve as the building blocks that sustain organizations through change, risks and wealth management and the people side of business. As insurance experts report, practitioners and firms must take note on the trends taking place in the insurance sector. Social media is becoming the fastest link to customers, although, without proper marketing and management strategies, it becomes impossible to tackle the dynamics in customer needs. Marketing insurance premiums using social media require improved knowledge of technology trends and customer relationship management.
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